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INVENTORY SUMMARY BY SECTOR Summary by Sector
From total inventory of 15
TOURISM SERVICES fop
PROFILE each sub- % by sub-|

sector sector
Consultants 4 27%
Education & Training 5 33%
Visitor Information Centre 4 27%
Website/Developer/Designer 1 7%
Mechanical Services 1 7%
TOTAL FOR THIS SECTOR 15 100%

Operators were classified according to their primary business, as some engage in both in-bound and out-bound travel.
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